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Relationships are built through communication. More im-
portantly, relationships are built on shared values, shared in-
terpersonal experiences, shared interactions, and shared sto-
ries. Although everyone’s memory of the significant events in
history and their personal lives is lightly different, everyone’s
memory is still shaped by recollections of sights, smells, tastes,
locations, and most importantly, time spent with other people
experiencing the world. Those experiences are what help others
make sense of the world around them. Humans have been tell-
ing stories to help makes sense of the world and our places in it
for tens of thousands of years. Historically, those stories were
local, rooted in geographic place and time. But technology has
changed things, transforming how we live and interact with
organizations, products, celebrities, and each other. At the same
time, monumental political and cultural upheavals have charac-
terized the landscape in dozens of countries around the globe.
This year’s ICA theme is “Open Communication,” a theme that
tries to capture the essence of transparency, knowledge, and
information sharing, but also the uncertainty of our global rela-
tionships. In an effort to capture those communicative issues,
the theme of the 5th Annual Conference of the Public Relations
Society of China and the 13th International Forum on Public
Relations and Advertising is about “international Stories,” “rela-
tionships,” and “bridging” diverse cultures and how we tell our
stories in a way that create a shared sense of transparency and
trust. Papers that focus broadly on any of the themes will be
considered for this year’s conference.

The Post-Conference will be held in Sydney, and hosted by
The School of Arts and Media, University of New South
Wales (UNSW), and The University of Technology Sydney
(UTS), May 26-29.

A tour of campus, Papers and Panels will be scheduled for the
26t and 27t at University of New South Wales, while an agency
tour, a reception, and a tour of the University of Technology
campus will take place on the 28t and 29th.

e Both full papers and abstracts may be submitted. Papers
should not exceed 7,000 words (excluding frontmatter and ref-
erences); abstracts should be approximately 500-1,000 words.

e Acceptance notifications will be sent out by February 20,

2020.

Registration will open 20 February.

All day conference registration available on May 25

Submission deadline for papers/abstract, 20 January.

The conference is limited to 120 participants.

Panels in both English and Chinese will be held.

Send papers to ICA 2020_AU@MLKent.com

Sydney has several famous and easily accessible beaches in-
cluding Bondi and Coogee, excellent dining, a Central Business
District (CBD) with shopping and entertainment, the famous
Sydney Opera House, an enchanting botanical Garden, shop-
ping and a host of other activities. Temperature in Sydney in
May average 21°c/70°f during the day.
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Jim Macnamara, PhD, Distinguished Professor of Public Communi-
cation, School of Communication at the University of Technology
Sydney (UTS). Macnamara is also a Visiting Professor at London School
of Economics and Political Science, Media and Communications De-
partment, and a Visiting Professor at the London College of Communica-
tion in the University of the Arts London (UAL). Macnamara is interna-
tionally recognised for his research into evaluation of public communica-
tion and for his work on organisational listening, receiving the 2017 Don
Bartholomew Award from the International Association for Measurement
and Evaluation of Communication (AMEC) for his contribution to the 0 £
industry and the 2017 Pathfinder Award from the Institute for Public ¥ '{7 l

Relations (IPR) in the US, it’s “highest academic honour” for research in )

the field. Jim is the author of 16 books including Organizational Listening: The Missing Essential in Public
Communication published by Peter Lang, New York in 2016 and Evaluating Public Communication: Ex-
ploring New Models, Standards, and Best Practice published by Routledge UK in 2018.
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Xianhong Chen, Ph.D., Professor of the Journalism and Information
Communication School, Huazhong University of Science and Tech-
nology (HUST). Chen is also dean of China Story Creative Communica-
tion Institute (co-sponsored by CIPG and HUST), President of Public Re-
lations Society Of China (PRSC), a leading figure of China public rela-
tions discipline, academic leader of China’s first doctoral program in
public relations, and an Influential figure of China's Reform and Open-
ing-up and Public Relations. Professor Chen's research directions in-
clude public relations and strategic communication, national narrative
and brand communication. She holds the Major Research Project of the Ministry of Education “Research
on telling China Stories and Promoting China’s National Discourse Power and Cultural Soft Power,” two
Research Projects of the National Social Science Fund of China “The Public relations strategy of the gov-
ernment regulating new media” and “The Meta-narrative Communication Strategy of Telling China sto-
ries.” Professor Chen has written and published nearly 20 classic works, such as Ecological Theory of
Public Relations, Modern Public Relations and Public Relations Theories for Contemporary China (Volume
I and Volume II). She is the representative of the ecological school of public relations in China and the
founder of the theory of “Positive Public Relations.” Her edited work Public Relations Theories for Contem-
porary China is regarded as China's first foundational theoretical reference book.
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Aimei Yang, Ph.D., Associate Professor, Public Relations, Annenberg
School for Communication and Journalism at the University of
Southern California (USC) (Ph.D., University of Oklahoma). Yang’s re-
search is positioned at the intersection of strategic public relations, in-
ter-organizational networks, and civil society research. Yang studies is-
sue advocacy and the dynamic network ecology among nonprofit organi-
zations, corporations, and governments. Yang has published over forty
peer reviewed journal articles and over ten book chapters. Yang’s work
has appeared on impactful communication and management journals
such as Communication Theory, Business & Society, Information, Com-
munication, & Society, Journal of Broadcasting & Electronic Media, Nonprofit and Voluntary Sector Quar-
terly, Journal of Business Ethics, among others. Yang is a member of the Page Up Society and serves on
the editorial board of Public Relations Review and Journal of Public Relations Research. Yang is currently
the Chair of the Public Relations Division at the National Communication Association.
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